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Persuasion on Commercial; Amazon Echo Alex
TV commercials can be hilarious at times as they attempt to deliver a point and also persuade people on the importance of certain products and services. In this case, Amazon’s personal assistant, Alexa lost her voice and she was replaced by celebrities such as Gordon Ramsay, Rebel Wilson, Cardi B, and Sir Anthony Hopkins. These celebrities try to fill Alexa’s virtual records after the CEO of Amazon is reassured by his uncertain staff that replacements are ready. In this Super Bowl commercial, a lot of people ask routine questions and in return get funny and colorful answers. For instance, when a man enquires for a cheese sandwich recipe, he immediately gets a tongue lashing from Gordon Ramsay as a replacement for Alexa’s typical cheeriness.
With reference to this TV commercial, cultural significance is well shown. Cultural significance is shown by the use of language that most of the characters use to show what they feel towards certain things. As a matter of fact, the white people are known for their humor when they show moments of happiness or sadness. Culture can be used to show the importance and the use of culture of the white race in this context. The TV commercial is full of funny comments and responses as the celebrities give hilarious responses. Again, there is the use of a word such as “Bullshit” that is used to show dislike. This example is controversial since it does not show the actual character of Alexa. The cast that has full stars is completely funny as it tries to replace her. However, this is controversial since there is no proof that Alexa has the behaviors shown by the celebrities.
Elements of ethos are revealed by the use of the power of the power of music in order to influence behaviors, emotions, and morals. According to Forceville (2017), ethos can also be revealed by showing the character of a specific person in an art or show. In this case, ethos is utilized by the audience after listening to the song of Cardi B. As a matter of fact, Cardi B has many fans who would like her to take Alexa’s role completely. This can be explained by the emotional feeling that the audience feels after the singer attempts to replace Alexa’s role in the TV commercial. Probably, the fans through Cardi B would prefer to see more of their favorite stars as household assistants. Consequently, the character of Alexa can be explained by reviewing the example of ethos. Although the casting celebrities cannot fully replace her role, it can be concluded from the TV commercial that Alexa’s character is funny while she served as an Amazon assistant.
Moreover, pathos is a communication technique that is mostly used in rhetoric forms in films and also commercial adverts. According to Donohue (2017), pathos mostly focuses on the responses from audiences who are allowed to make comments according to their feelings. In this case, the audience has mixed feelings about the celebrities who have played the role of assisting Alexa in her household activities. As a matter of fact, the audience includes people who would actually prefer the celebrities to completely take the roles if Alexa even after her voice is back. However, another group of the audience would not prefer them taking the assisting roles completely that initially belonged to Alexa. Hence, pathos allows fans and also the audience to present their ideas without being judged.
Again, the element of logos is used to show the logic that exists within an argument with supporting evidence (Forceville, 2017).  It can also mean a plea or an opinion that is made regarding an argument brought up using premises that may be true according to the explanation given. The TV commercial helps the audience to argue logically why Alexa lost her voice while she served as an assistant. Further, it can be argued logically that the intention was to create a hilarious scene in the entire TV commercial. However, logos is subject to other interpretations and discussions since it is never limited to the given facts.
One of the conclusions under the example of ethos in order to show the correct utilization of the concepts of persuasion is that TV commercial attempts of replacing Alexa’s lost voice do not come out well as it would be expected. This is shown by the misunderstandings and funny responses that are given by the casting celebrities. This is because they do not actually represent the character of Alexa hence being subject to misinterpretations. Again, the second conclusion can be explained using the element of pathos since it correctly utilizes the concepts of persuasion by allowing the audience to respond to the TV commercial. In this case, the audience freely gives their thoughts towards the TV commercial and also the casting celebrities without being influenced.
Discussion Questions and Leaderships
1) Since the TV commercial incorporates several stars and celebrities who attempt to replace the lost voice of Alexa, what do you think they did not capture?
2) Do you think that the use of logos and pathos would have been explained differently?
3) Who is the most articulate and important celebrity in the TV commercial?
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